Table 8--Receipts of Producer Milk and Related Statistics, by Federal Milk Order Marketing Area, January 2002, with Comparisons

Number of Producers

Receipts of Producer Milk

Average Daily

Component Test of Producer Milk 1/

Federal Milk Order Order Delivery Per Somatic Cell
Marketing Area Number Total Change from 2002 2001 Change from Producer Butterfat | Nonfat Solids| Protein Other Count 1/
Prev. Year Prev. Year Solids

Count Million pounds Percent Pounds Percent Thousand
Northeast 001 17,239 141 2,205 2,051 7.5 4,126 3.76 8.76 3.04 5.72 -
Appalachian 005 4,269 -137 597 555 7.7 4,513 3.77 - - - -
Southeast 007 5,021 108 745 654 13.9 4,788 3.75 - - - -
Florida 006 305 16 243 259 -6.1 25,717 3.71 - - - -
Mideast 2/ 033 11,143 -89 1,426 1,385 2.9 4,127 3.80 8.73 3.07 5.66 316
Upper Midwest 2/ 3/ 030 14,926 -1,101 1,945 1,729 12.5 4,204 3.80 8.75 3.05 5.70 327
Central 2/ 3/ 032 9,755 -1,058 1,517 1,411 7.5 5,015 3.78 8.78 3.08 5.70 306
Southwest 2/ 126 910 108 794 748 6.2 28,158 3.74 8.80 3.10 5.69 335
Arizona-Las Vegas 131 111 -7 261 264 -1.2 75,842 3.73 - - - -
\Western 2/ 3/ 135 778 14 477 327 45.6 19,771 3.74 8.83 3.12 5.70 -
Pacific Northwest 124 1,185 -67 628 601 4.6 17,109 3.72 8.77 3.07 5.70 -
IAll Markets Combined 4/ 65,642 -2,072 10,839 9,984 8.6 5,327 3.77 8.76 3.07 5.70 321

1/ Figures for components other than butterfat are available only for those orders with the component pricing systems for paying producers.
Figures for Somatic Cell Count are available only for those orders which adjust producer payments for this item.

2/ Handlers in these marketing areas elected not to pool milk in 2001 due to disadvantageous class and uniform price relationships.
3/ Handlers in these marketing areas elected not to pool milk in 2002 due to disadvantageous class and uniform price relationships.
4/ May not add due to rounding. Figures for Component Test and Somatic Cell Count are the weighted average of the individual market figures.
The weighting factors are the applicable pounds in total producer milk receipts.




